EGM Results

3rd Accumulative Wave 2009

Unidad Editorial 10 December 2009




EGM 3rd mobile year 2009 (1)

» General Media Readership
» Dailies’ Readership

» Dailies’ Readership

= General Information

= Sports Information

= Business Information

= Free of charge

» Readership Evolution
» Supplements Readership
» Magazines Readership

= Business

= Motor

= \Women’s

= History
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EGM 3rd mobile year 2009 (11)

Magazines Readership (Cont.)
= Art
= Basketball

Internet Readership
= Access to the Internet
» Electronic Dailies Ranking / Economic Electronic Dailies

» Ranking Sites

Radio Readership
» Radio general readership
= Generalist Radio
» Radio Marca
» Programmes Readership

TV Audiences

» TDT decodifier equipment
= Veo TV Audience
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General Media Readership
Readership (000)

35.103 ™ 2nd. Mobile year 2009
- M 3rd. Mobile year 2009

20.228 31784
20,515 21.836 21.014 20.867

16.056 19-725

13.269 14.001

8.635
8.461

9.254 9.577

1.695
H EH B
Tv Dailies  Supplements Magazines Radio Internet* DEA* Outdoor Cinema

Source: EGM / * Internet use on previous day /*DEA: Access electronic dailies in the last 30 days (Wave data
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General Media Readership

Coverage (%)

88,5 ™ 2nd mobile year 2009
59,0 B 3rd mobile year 2009

55,2
'™ 55,3 53,3
520 91,3

52,9

40,7 398

35,5
33,6

23,5
214 219 24,3

3,9 4,3

HE B IIIII—-

Tv Dailies  Supplements Magazines Radio Internet* Outdoors Cinema
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Source: EGM / * Internet use on previous day/ *DAE: Access to electronic dailies in the last 30 days (Wave data)




General Dailies Readership
Total Dailies / Readership (000)

16.056 15.725 ™ 2nd mobile year 2009
B 3rd mobile year 2009

13.894
13.988

14.293 13.897

4.489
4.458

3.493 3.090

279 284
[ e [
Total Dailies General Financial TOTAL FREE OF PAYMENT
Information CHARGE TOTAL

Source: EGM
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MARCA MARCA

Readership Evolution / Readership (000)

Wave increase Year increase

% 1.2 7.8

(000.) 33 203

2000 2001 2002 2003 2004 2005 2006 2007 2008 ¥’ 2009 222009 322009
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MARCA

Sports Information Dallies
Readership Evolution / Readership (000)

2.800
Marca 2.767

1.306

1.323

1.266

Sport

646

El Mundo Deportivo 644 B 3° acumui
1 2° acumulado 2009

1 3° acumulado 2008

Source: EGM
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MARCA

Sports Information Dallies

Difference (%)

Marca
AS
-1,3
22,3
Sport
8,3
9,9
Mundo

Deportivo

O0309vs.209 m309vs.308

Source: EGM
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Readership evolution
Mobile Years / Readership (000)

32 Mobile 22 Mobile 12 Mobile 32 Mobile 2° Mobile 1° Mobile
2009 2009 2009 2008 2008 2008

Sports dailies

Marca
As
El Mundo Deportivo
Sport

" 3 Mobile 22 Mobile 3% Mobile o ol ER "revious
Sports dailies 2009 2009 2008 Previous Previous Previous Year Wave
Wave (Abs) Wave (%) Year (Abs) Dif. (%)
Marca
As

El Mundo Deportivo
Sport

Source: EGM
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EXPANSION on

Readership Evolution / Readership (000)

Wave increase Year increase

% 3.2 21.3

(000.) 6 34

0\ ()
A @ ® 0)
0) 0
™

2000 2001 2002 2003 2004 2005 2006 2007 2008 22009 222009 322009




i . ) . ansion
Financial Information Dalilies ——
Readership Evolution / Readership (000)

194

Expansion 188

El Economista

W 3° acumulado 2009
1 2° acumulado 2009
1 3° acumulado 2008

Source: EGM

%dad Editorial



i . ) . Expansion
Financial Information Dailies ——

Difference (%)

21,3

Expansion
3,2

-21,1

Cinco Dias
-14.5

34,5

El Economista

L|5,7

O0309vs.209 m309vs.308

Source: EGM
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Readership Evolution
Mobile years / Readership (000)

32 Mobile 22 Mobile
2009 2009

12 Mobile
2009

32 Mobile
2008

2° Mobile
2008

1° Mobile
2008

Business Dailies

Expansion
Cinco Dias
El Economista

. . 32 Mobile 22 Mobile 32 Mobile DIt DIfs S Df- Wave
Business Dailies 2009 2009 2008 Previous Previous Prevbious Previous
Wave (Abs) Wave (%) Year (Abs) Year (%)

Expansion

Cinco Dias
El Economista

Source: EGM
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TELVA TELVA

Readership Evolution / Readership (000)

Wave increase Year increase

% 0.2 0.2

1 1

II
O\ = o\ O\
)
Y %

2004 2005 2006 2007 2008 12 2009 22 2009 32 2009




Women's Magazines TELVA

Readership Evolution / Readership (000)

773

Vogue

Elle

Telva

Woman

W 3° acumulado 2009
1 2° acumulado 2009
1 3° acumulado 2008
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Marie Claire

Source: EGM



TELVA

Women's Magazines
Difference (%)

7,1
Vogue
5,0
-4
Elle
0,9

0,2
Telva

0,2

0,9
Woman
-3,2
-5,9
Marie Claire
3,8

O0309vs.209 m309vs.308

Source: EGM
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Access to the Internet
Wave data (000)

—8— ACCESS TO THE INTERNET LAST YEAR
—8— USE OF THE INTERNET LAST MONTH
—=— USERS PREVIOUS DAY 50.707

—8—FELECTRONIC DAILIES ACCESS LAST MONTH 19 75820'246

19.921

17.549 19.011

16.61616.789

17.902
17.489
14.90114.977

14.26114.391 15.70715.771 14.001

13.876
13.566 13.30813.269

13.078

12.539

11.423
12.45112:84712.923 10.855

12.04211.968 10.00910.193

11.426 9.631

8.838

8.109 8.003 9577

7 033 7.416 7.426 3.961 9254

6.186 6.320 7.995 7 7g7

5.889 7.534

6.762
6.101 6.417

5.387
5.100 5.064

3'_|9_é'1 20 30 10 20 30 10 20 30 10 20 30 10 20 3a 1a oa 2a
2004 2004 2004 2005 2005 2005 2006 2006 2006 2007 2007 2007 2008 2008 2008 2009 2009 2009
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Access to the Internet

Wave data last month (0O00) — Connection place

17.549

16.773

11341

10.440 —.—Home

—&8—\\/ork
—&— Others
University/Study centres

7.071

4656 4708 48801 47z 4890
2.415 2.306

4201 4134 4.216 4.20%4 4.284 4315 4391 4375

4.041
3901 2.267 506 2265 2215 2115 2.264

3.676 3.800

: - . 1603 3.150
A SECC s B 2 - = - , - - 883 - & - = - 165-8I
1181 1544 1274 4 1343 1236 -l 1279 1337 1385

1° 2° 3° 1° 2° 3° 1° 2° 3° 1° 2° 3° 1° 2° 32 1= 22 32
2004 2004 2004 2005 2005 2005 2006 2006 2006 2007 2007 2007 2008 2008 2008 2009 2009 2009
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Electronic Dailies Ranking

Unique visitors / Last 30 days (000) MARCA.COM

3089
Marca 2929

2618
2565

El Pais

As

El Mundo Deportivo
Sport

20minutos.es

La Vanguardia

Abc
El Periddico
Publico
El Correo
H 32 Ola 2009
La Voz de Galicia 1 22 Ola 2009

Source: EGM
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Economic Electronic Dalilies Expansion o
Ranking

Unique visitors / Last 30 days (000)

339
Expansion.com

El Economista.es

Cincodias.com

H 32 Ola 2009
122 0la 2009
1320la 2008

Source: EGM
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Ranking Sites

Unique visitors / Last 30 days (000)/ Top 20 MARCA.COM

marca |, 3059
elpais [, 015
o
Telecinc.es [N 1640
o 00 ks
pntenasy | -0
Terra [N ' 323
Cuatro.es _ 1113
MundoDeportivo || GG 1093
sport [ 060
Rtve.es _ 911
gl 00 EBB
2ominutos.es |GGG s30
Los40.com |GG 751
Lavanguardia [ |G 618
Aoc I 11
Elreriodico |G 546
Ya.com ﬁ 479
Publico.es [N 209 m 32 Ola 2009
Expansion [ 339

Source: EM
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Readership General de Radio
Readership (000)

™ 2° afio movil 2009
B 3° afio movil 2009

21.784 21.836

11.010 10.917 11 094

1.329
1.389
TOTAL LISTENERS TOTAL GENERALIST TOTAL THEMATIC MUSICAL THEMATIC INFORMATIVE
THEMATIC

Source: EGM
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Radio Marca
Previous day data (Monday to Friday) / Readership (000)

Wave increase Year increase

% 21.8 37.6

(000.) 110 168

1 2 3 1 2 3 1 2 3 1 2 3
wave wave wave wave wave wave wave wave wave wave wave wave
06 06 06 07 07 07 08 08 08 09 09 09

Source: EGM / Datos referidos a Wave

%dad Editorial



Radio Marca
Readership Ranking/Previous date data/Readership (000)

472
-

Source: EGM / Datos referidos a Wave

W 32 Ola 2009
122 Ola 2009
132 Ola 2008
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